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Generational Differences in 




Formative experiences with gambling
2
Seniors
• What’s a lottery?
• Irish sweepstakes
• Casinos in Nevada (but not like now)




• Lotteries in three states (1970)
• Numbers game (mostly inner city)
• Casinos in Las Vegas (and maybe Atlantic City)




• Lotteries in 38 states (2000)
• Casinos in 36 states

















About 4.2 Million Adults
Millennials Gen X
Baby Boom Seniors
Method / History / Summary
• Data is from a telephone 
survey conducted 
annually since 1995
• Callers are students at St 
Cloud State University
• They are hired, trained 
and supervised by faculty 
from the Political Science 
and other departments 
at the university









I am personally opposed to gambling for
moral or religious reasons
All gambling in Minnesota should be
outlawed
Millennial Gen X Baby Boom Seniors
Gambling Participation Rates
for Minnesota Seniors

















Any of the following
Yes - within past year yes - but not within past year
Gambling Participation Rates
for Minnesota Baby Boomers

















Any of the following
Yes - within past year yes - but not within past year
Gambling Participation Rates
for Minnesota Gen Xers

















Any of the following
Yes - within past year yes - but not within past year
Gambling Participation Rates
for Minnesota Millennials

















Any of the following
Yes - within past year yes - but not within past year
Past Year Gamblers




Percent of each group participating in the past year
Millennials Gen Xers Baby Boomers Seniors
Past Year Gamblers





Percent of each group participating in the past year
Millennials Gen Xers Baby Boomers Seniors
Past Year Gamblers





Percent of each group participating in the past year
Millennials Gen Xers Baby Boomers Seniors
Past Year Gamblers





Percent of each group participating in the past year
Millennials Gen Xers Baby Boomers Seniors
Past Year Gambling Rates
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
Seniors 64% 63% 65% 64% 63% 65% 66% 59% 62% 66%
Baby Boomers 82% 79% 79% 79% 80% 82% 83% 77% 72% 81%
Gen Xers 81% 82% 80% 80% 81% 81% 85% 80% 80% 86%
Millennials 79% 76% 82% 74% 74% 72% 79% 71% 71% 78%
All Groups 78% 75% 77% 75% 77% 76% 80% 73% 73% 79%
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